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SUCCESSBUILT TO LAST PICKS UP WHERE BUILT TO LAST LEFT OFF
New book from Wharton School Publishing reveals howo create lasting personal success

Philadelphia, PA (September 12, 2006) — Havingrevealed what accounts for long-term success
in organizations, bestsellBuilt to Lasthas long been required business reading. NBuilt to
Lastco-authorJerry Porras, has teamed up witBtewart Emery andMark Thompson to

focus on what makes for long-lasting personal ssgdbat is, how to have a powerful effect by
following one's passions in business and in life.

Success Built to Last: Creating a Life That Matters (Wharton School Publishing, Porras / Emery
/ Thompson, September 12, 2006, ISBN: 0-13-2287pis-X¥ased on a unique World Success
Survey, as well as in-depth interviews with pedpden all walks of life, who have impacted the
world for at least two decades. The more than 2@pfe interviewed for the book include
billionaires, CEOs, presidents, social workergsestthe famous, and the unknown. (For a
complete list of interviews, please visit http://mwvguccessbtl.com/interviews.html).

Success Built to Last reveals the authors' new framework for understapdihat these

individuals have in common, and the new definitidrsuccess as determined by the results of
their World Success Survey. They discovered thdonger is success about money, power and
fame. Instead, success is a result of having paatsEigpersonal commitments to things one cares
about.

This new definition of success is comprised of ¢heements that transcend good luck, good
genes, or charisma. This framework offers crucigadigposts for women and men wishing to
achieve lasting impact, a balanced life, and pexisutfillment:

* Meaning
What you do must matter deeply to you in a way yeat as an individual define.
* ThoughtStyle
You must harvest your failures, and embrace yostakes and weaknesses in order to
achieve even more.
* ActionStyle
Set bold goals, seek out contention, and recri@am to support your dream.

Porras, Emery, and Thompson offer a unique viewtiné thinking and experiences of the
enduringly successful people they interviewed. Havethey do not hold them up as models to
be followed. Instead, they urge people to lookdaghemselves for their personal sense of what
matters, and follow their own passions.

"If there is one thing everyone we spoke to shewesmmon,they explain,'it is integrity to
what matters to them. It is integrity to what thejieve will make a difference."

For those seeking to create a life that matterdy pmfessionally and personaliccess Built
to Last is the perfect companion to take along the journey

-more-



About The Authors

Jerry Porras coauthored (with Jim CollinBuilt to Last: Successful Habits of Visionary
Companieswhich has been translated into twenty-five lamgasaand sold more than one million
copies. He is the Stanford Graduate School ofrigassi Lane Professor of Organizational
Behavior and Change, Emeritus, and directed the@shExecutive Program on Leading and
Managing Change for sixteen years. Porras hasrégttn visionary companies before several
hundred senior management audiences worldwidehards been honored by organizations
ranging from the Stanford Business School Alumrsdksation to the National Society of
Hispanic MBAs.

Stewart Emery is considered one of the fathers of the HumanrRialeMovement. He served as
the first CEO of est, co-founded Actualizationss led seminars and lectured in dozens of
countries, and has coached over 12,000 peopleilaghthree decades. He is the author of the
bestselling book#ctualizations: You Don't Have to Rehearse to bery&fandThe Owner's
Manual for Your Life For the last decade he has specialized in leasiy@nizations through
Vision—Values—Strategy initiatives based on thetlsefling bookBuilt to Lastby Jim Collins
and Jerry Porras. As a consultant, he began agkiestions that led MasterCard to its legendary
"Priceless" campaign.

Mark Thompson is one of America's top executive coaches andighgeafter speaker who has
interviewed hundreds of the world's enduringly ssstul people—from presidents of nations,
billionaires, and Olympians, to Academy Award wirsyéNobel laureates, and CEOs. Mark is a
graduate of Stanford University, and has over tecades of senior-level executive experience,
including executive producer of Schwab.com. Hoddrg Forbes in 2004 as one of America's
leading venture investors with the Midas touchhle served as chairman of many startup
companies. He also served as a governor and |éotemeber for the World Economic Forum.

About Wharton School Publishing

Wharton School Publishing is a partnership betwearson Education, the world's leading
education company, and the Wharton School of thgddsity of Pennsylvania. The Wharton
School of the University of Pennsylvania is recagdi around the world for its academic
strengths across every major discipline and atyelesel of business education. Founded in 1881
as the first collegiate business school in theomatWharton has approximately 4,600
undergraduate, MBA, and doctoral students, mone &@00 participants in its executive
education programs annually, and an alumni netwbrkore than 80,000 worldwide.

About Pearson Education

Educating 100 million people worldwide, Pearson éadion (www.pearsoned.com) is the global
leader in educational publishing, providing reskarased print and digital programs to help
students of all ages learn at their own pace,eir thwn way. The company is home to such
renowned publishing brands as Pearson Prentice Pldirson Addison Wesley, Pearson
Longman, Pearson Allyn & Bacon, Pearson Benjamim@ings, Pearson Custom Publishing,
and others. Pearson Education is part of PearséSENPSO), the international media company.
In addition to Pearson Education, Pearson's prirapgyations include the Financial Times
Group and the Penguin Group.
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